Breaking the Supermarket Habit …. Starting in Dawlish
Who will benefit from a new supermarket in Dawlish? Huge, highly successful companies like Sainsbury and Tesco have very skilful public relations teams that know exactly how to ‘sell’ a new supermarket to local communities, and to the decision makers they need approval from. That’s their job. They need to be seen to consult with local people, and that has been happening here.
The Slippery Slope

A survey has shown that 63 businesses in Dawlish have closed down in the last 20 years – so the town is declining fast. An estimate has been made that 70% of the routine shopping by Dawlish residents and holiday visitors takes place outside the town, mainly in Newton Abbott and Exeter supermarkets, so already we are losing 70% of trade to out of town. If we have a supermarket in or on the end of town, we would lose more shops in the town centre, the supermarket would be after 100% not 70%.
The fact that 70% shop out of town is taken as a measure of the ‘need’ for a bigger supermarket in our town, which is a curious piece of inverted logic. Common sense indicates that most of the 70% will continue to take place in the same places as now, because those concerned work in these larger towns or go there regularly for other reasons, or favour a larger store than is planned in Dawlish. But Sainsbury or Tesco will not let their new store fail, they are ruthless competitors. The reasons why people use supermarkets are well known: the convenience of getting all or most of the ‘weekly shop’ at one go, convenient and free parking – or free bus services from local towns – and because they are seen as cheaper than local shops (which is only partly true). 
It then follows that most business for a new Dawlish supermarket will be at the expense of local traders. This has happened time and again throughout Britain, where in-town or edge-of-town supermarkets suck the lifeblood from traditional town centres.
Goodbye Bakers and Butchers!

It is obvious that the reason so many good and useful shops in our town have already disappeared is because of the supermarkets, which have low overheads, a scale of operation which means they can squeeze low prices from farmers and other suppliers, which allows them to offer cheap lines including ‘loss leaders’ which are heavily advertised to draw people in. 
 So it’s going to mean even more shops in town closing, in particular the ones which sell the same stuff as the supermarket. The likelihood is that the bakers, the butcher, the greengrocer, the grocery store and post-office, the delicatessens, the health-food shop – and probably also the hardware store and the electrical goods and household goods stores – will all close in time. We shall be left with the trades serving the tourists: the amusement arcade, betting shops, tattoo and body-piercing, souvenirs, cafés, ice-cream booths and fish and chip shops, plus a few estate agents, mobile phone shops and charity shops.
Beware the Wal-Mart Effect

That’s not the sort of town I want to live in. And once there is little or no local competition, it’s likely that the bargains will go, the supermarket’s prices will creep up, and the choices will become restricted, with the more profitable lines given priority. In America this is known as ‘The Wal-Mart Effect’ and is widely talked about.
 In Britain the big retailers have only just begun to come under this kind of scrutiny, and so far their slick PR has managed to sustain the notion that they are a good thing. In the case of Dawlish, they are even saying that the town centre will benefit from a new supermarket a mile or so away, but this just doesn’t make sense, and there is no proper argument or evidence to back this up.
Get Stuck In: Have Your Say and Support Our Local Shops
So please, before it’s too late, tell the people that have influence (starting with the list below) that you don’t want another supermarket in Dawlish. The alternative then is to persuade local traders to sell what you want, take an interest in how our food is produced and where it comes from, favour local produce where possible, be prepared to pay a bit more than in a big supermarket, take a little more time to shop. And feel good about starting the fight back against the big retailers’ unsustainable business practices, which are ruining the planet, as well as what is left of our town centres!
It is suggested that in the first instance you express your views to the panel which addressed the recent public meeting, on 12 February at Dawlish Community College:
· Alan Connett, Leader of Teignbridge District Council, Forde House, Brunel Rd, Newton Abbot, TQ12 4XX, tel 01626 361101;

· Tim Hale, Chairman of the Devon Branch of CPRE, 01404 822213, info@cpredevon.org;
· Mike Hockin, Dawlish Chamber of Trade, c/o Ruby’s Mobiles , Queen Street , Dawlish, Devon EX7 9QJ;

· Rosalind Prowse, Mayor of Dawlish, The Manor House, Old Town Street, Dawlish;
· John Wilkinson, from DARE, P O Box 42, Dawlish, Devon EX7 0XZ, tel. 01626 866007;

· Richard Younger-Ross MP, House of Commons, London SW1A 0AA.
Write to the supermarkets themselves to say ‘No!’

· Sainsbury’s Supermarkets Ltd, 33 Holborn, London, EC1N 2HT; and
· Tesco House, Delamare Rd, Cheshunt, Hertfordshire, EN8 9SL, 01992 632222.
Contact the press and anyone else who may be in a position to influence this crucial decision.
Rosalind Prowse, Mayor of Dawlish says:

‘Dawlish has to change, but in the right way; what we do now is forever.’
This leaflet has been produced by Dawlish resident, Chris Marsh, 01626 888772 or 07899960860, chris_e_marsh@hotmail.com
I was prompted to writing this following the interesting and useful consultation on 12 February. A full write-up of the issues and what was said at that meeting is available on request.
� ‘Building your case: Addressing the supermarket’s claims for the likely benefits of a new store to your town’, http://www.corporatewatch.org.uk/?lid=2369


� Charles Fishman, The Wal-Mart Effect: How an Out-of-town Superstore Became a Superpower (London: Penguin, 2007)


and Andrew Simms, Tescopoly: How One Shop Came Out on Top and Why It Matters (London: Constable & Robinson, 2007)





